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Press Releases

Friskies® to Air Kitten-Sized Ad During the Big Game
Friskies and BuzzFeed to Deliver Newest Dear Kitten Installment -- a Cat’s
‘Survival Guide’ for the Big Game

ST. LOUIS--(BUSINESS WIRE)--Today, Friskies® announced that it will
air an ad during the Big Game, for the first time ever. As part of an
ongoing partnership with BuzzFeed, the cat-food brand will release the
newest installment of the popular Dear Kitten series, titled “Dear
Kitten: Regarding the Big Game.” Airing during the broadcast in select
markets, this will mark the first time that both BuzzFeed and Friskies
have advertised during the Big Game.

In this 60 second commercial the all-knowing Cat returns to impart
wisdom on Kitten about the Big Game and how to survive amidst
humans’ weird game-day behavior. A component of Friskies unique
distribution strategy, the ad will only be seen in three local markets
that include the following cat-themed cities: Kitty Hawk, N.C., Los
Gatos, Calif. and Pawnee, Neb. The spot will debut and air on local NBC affiliate stations in
each market on Sunday, February 1 during the game.

“We are excited to work with BuzzFeed Motion Pictures’ Branded Video Team on another
installment of Dear Kitten, and even more excited that we’re adapting it into a TV commercial
that will air during the Big Game, a first for both of us!” says Whitney Evans, Friskies Assistant
Brand Manager. “Traditionally, every aspect of the game is geared toward humans, but we are
using this opportunity to look at the Big Game through the eyes of a cat. The ‘Dear Kitten’
personalities, Cat and Kitten, will return to provide all cats with the ultimate survival guide for
the Big Game. We think this video is hilarious and one of the best yet!”

"This franchise has not only been a huge success in terms of reach, but also of the deep
emotional connection we've established with our audience," says Jonathan Perelman, Vice
President of BuzzFeed Motion Pictures. "We're excited to introduce another glimpse into the
mind of our wise, thoughtful and funny cat in Dear Kitten: Regarding the Big Game, and take
this campaign to a television audience. As we continue to expand our content and explore
new platforms, we're thrilled to partner with Friskies and Purina on this exciting opportunity
during the most-watched, live television event."

Friskies and BuzzFeed Motion Pictures have a history of collaborating together. This
commercial is the fifth Dear Kitten video. Recognized by Digiday as the “Best Video Creative”
in 2014, the original “Dear Kitten” video amassed more than 19 million views while the
overall Dear Kitten series has over 30 million views. It has also been dubbed one of the best
branded content partnership videos of 2014, according to Jerrid Grimm of AdAge.

Be sure to visit BuzzFeed’s YouTube channel to watch “Dear Kitten: Regarding the Big Game”
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and visit Friskies YouTube channel for additional “Dear Kitten: Regarding the Big
Game” content. Use #DearKitten to share your favorite moments via social media.

ABOUT FRISKIES

The Friskies® brand offers a complete line of great-tasting cat foods, including more than 60
wet, dry and treat varieties. Friskies is manufactured by Nestlé Purina PetCare, a global leader
in the pet care industry. Nestlé Purina PetCare promotes responsible pet care, community
involvement and the positive bond between people and their pets. A premiere global
manufacturer of pet products, Nestlé Purina PetCare is part of Swiss-based Nestlé S.A., a
global leader in nutrition, health and wellness.

ABOUT BUZZFEED

BuzzFeed is the social news and entertainment company. BuzzFeed is redefining online
advertising with its social, content-driven publishing technology. BuzzFeed provides the most
shareable breaking news, original reporting, entertainment, and video across the social web to
its global audience of more than 200M.
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